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RESEARCH QUESTIONS
The following research question was used to provide answer to the 
study: what are the strategies for fostering creativity among business 
education graduates? One hypothesis was tested: there is no significant 
difference in the mean ratings of the views of male and female business 
educators on the strategies for fostering creativity among business 
education graduates in Nigeria.

METHODOLOGY

Research Design 
The research design for this study was descriptive survey of the 
strategies for fostering creativity among business education graduates 
in Nigeria.

Population and Sample of the Study 
The population for this study consisted of all the 74 lecturers in the 
Business Education departments in the 4 universities and 5 colleges of 
Education in Edo and Delta States of southern Nigeria where the 
programme is run. The entire population formed the sample owing to 
the smallness of the size.

Data Instrumentation, Collection and Analysis
The instrument used for this study was the questionnaire titled: 
“Fostering Creativity among Business Education Graduates”. The 
instrument was made up of a 20-item questionnaire derived from the 
literature reviewed which sought to know the strategies for fostering 
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RECOMMENDATIONS AND CONCLUSION
Arising from above findings, the following suggestions are proffered: 

1. The need to redesign business education curriculum to 
incorporate the modern skill required for effective 
performance in the workplace in an information and 
communication technology (ICT) age. The curriculum 
should be revisited to include both creative and innovative 
skills.

2. There is the urgent need for the creation of positive 
awareness in developing creativity competency culture 
among the Nigerian youths and graduates.

3.  Government should grant soft loans to the business 
education graduates to enable them establish their various 
businesses as a way of tacking the unemployment problem 
as well as creating the enabling environment that is 
favourable for developing and sustaining creativity. 

4. Business education graduates should be encouraged to 
actively participate in professional seminars, workshops 
and conferences. 

5. Exercises can be provided to foster directly the 
development of the cognitive and conative factors 
involved in creativity (such as generic divergent thinking 
ability, risk taking tendencies, etc.).

The philosophy of Nigerian education reveals that the main aim borders 
around the achievement of an egalitarian, strong and self-reliant nation 
through the transformation of the individual into an autonomous, 
independent being with decision-making power (FRN, 2004). The 
need for the development of creativity competencies through business 
education programme is very important so that products of business 
education programmes will be able to function effectively in the world 
of work. The business education graduates' awareness and abilities to 
integrate critical and creative thinking into central learning, 
communication and problem-solving processes is a major route to 
solving the problems of prevailing youth restiveness and graduate 
unemployment in Nigeria. 
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ABSTRACT
This study investigates the themes that bother upon the Caribbean 
experience in Derek Walcott's Omeros. A brief introduction to the 
poetry of Derek Walcott is given before attempts are made at rendering 
some of the themes of the work such as identity, slavery/colonialism, 
rootlessness, reconciliation, and migration. These themes are discussed 
with relevant extracts from the poem. It is realised that the poem is a re-
enactment of the total Caribbean experience in all its totality. However, 
the study goes further to underscore the peculiar Homerian style of the 
poem. The style is discussed with regards to the extant epics of Homer 
and Dante and some of the stylistic indicators discovered include the 
use of the epic genre itself, the use of the terza rima, statement of theme, 
the use of symbolism and imagery and, of course, the language of the 
poem. These stylistic devices are used to underscore the importance of 
the poem in the Caribbean literary canon. Finally, Derek's Walcott's 
ultimate vision of reconciliation is briefly examined in this work. 
Findings show that this poem is Derek Walcott's seminal masterpiece 
on reconciliation for the Caribbean people.

Keywords: Derek Walcott, Caribbean, Homerian, Themes, Technique

INTRODUCTION
This study investigates the themes, techniques and vision of Derek 

Walcott in rewriting the Caribbean experience in his epic poem, 
Omeros. This poem is regarded as Walcott's magnum opus and it has 
received many critical acclaims. The poem is praised for its form, 
originality, and thematic thrusts. Derek Walcott etched his permanence 
in the history of Caribbean poetry when this poem was published. This 
work examines the Caribbean experience, which is dominant in the 
poetry of Walcott, in Omeros. The relevance of this study is hinged on 
the fact that the study goes beyond examining the thematic thrusts of the 
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