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ABSTRACT

Very aften, people do not uppreciate the thought process that goes info the production of artworks,
he they lage designs or paintings and tend to under-value them. Others, including even Avademics
and the enfightened in sociely, go fo the extent of believing that arilsts and designers do not have
any serlous thought behind the artworks they produce. Some even go to the extent of saying that
artists are not intelligent people. This paper is an attempt to educate such people, 1o an extent, by
dixcussing what went into the design and adoption of the new logo of the Presbyterian University
College. Much research was carried out and creativity employed in the basic creative [racess,
Jram the sime the request for a mew logo was made to the time the design was finished,

The study is also aimed at encosraging users of the Ingo to appreciate the design better and help,
threugh ity application, xecure and maintain the identity of the Presbyterian University Collepe.
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INTRODUCTION

The job of the graphic designer is, basically, 1o
COEALE BWATERESS, COMMUNicole 8 messame or
project an image. To do this. he uses impaet,
creativity, angmalty, psychology, sedhetics and
evedl scuenicet such as biology, via the mediom of
words and pictures and touch and sound. (Jeflin,
1957}, The ensuing positive reaction by the vigwer
is of prime motive fo ham

John Frostel of the Amcrican Graphie Designess
Assocition (AGDA) bultresses this fact when he
clasms that “Graphic designers at their hest hobd
attributes such as creativity, analytical power,
bustness acumen, relationship, skills, technical
diseiplines and organizational ahility within their
range of skills and talents ™ (www AGDA com The
Graphic Design Profssiony, The designee, s, lus
certain gualitics which he emplovs in the ereative
process of producing his artworks: Thers is a wrong
nedion that the graphic designer, and for that matter
the artist dees not give much thooght to the

execution of hes work. This paper secks to cormnect
that motion by making a case study of the new logo
of the Presbytenan University College toshow wihat
went into the design

Although cach identity programime is shaped o the
needs of the clieat, the basic creative process is
simitar for most projects. Generally, vach projecs
gocs through, basically, four phases- Analysis,
Dsign Development, Design Refinement and
Documentation. [Aldrineh-Fuenzel and Fennel,
FE b

Analysis

Umigueness, memorability, flexibility, strength and
longevity are widely secepted peneral criteria for
most carpasate identities and they e an infloenee
on e hinal design. Interviews pod persanal
contaets normally yield a list of specific attributes
to comviy, forming the basis of the design platform
agaimst whach design cxploration = evalunted
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The Presbvternn Church of Ghans took a decision
im the yvear 1998 to start a University. The msain
arm 1% o provide guality terary educstion (o the
mnmy semior secomdary school pradoates who do
nof gain admsswon info the public Universities. A
committee wus established to sec 1o the
implementation of that declsion, As part of the
preparations towards the start of the Uneversity,
the Implementation Committee held o senes of
muectinas 1 anadvse all the inputs from the church
to- fre incorporated m the desgn of a logo foc the

Llnversity

The eormmattee put oul 2 design brief o institutions
ol ewdvaduinds regpuesting the design of & now logo
fiar the proposed Presbyvterian Limversity College
A desigm bricl s an mmportant wiitten docoment
produced either by the client or a creative dimector
which mives imstroctions or mformation about what
i5 to be moorporated moa parficular degign, 1t 15
sometmes referned toas the creative strategy. Bob
Gill, a well known graphic desyrmer sees thee muin
problom i desion as geting the right bricf He poes
om 1 sy Chit “if vou don't get a proper href vou
shouldn't think of o solution, it is imgodsible for
ther designer no B gt 2 full brief and vet carmy oug
the job"

The design bref recetved from the Implementatson
Committee defined two primary crtena. These
were that the intended logo munsi reflect the
enviable. age-long identity and image of the
Preshvterian Church of Ghana. Secondhy. 1t should
depict aspects of knowledge and w The
Prestvierian Chureh s poted for its disciplins
because the chureh’s policses are based on Hiblical
principles: The church’s name is virtoalls
synoavisng witle discipline becnuse of the sort of
trnimng the early missienarics gave and  the kegacy
they left behind

As a related entenion, the lopo was o depect the
Umversity as the “hght™ sehich will lead and direct
others atong their different paths of endeavour, The
Llniversity mu=t be a centre of excellence. There
were sccondary aspects to the design boef. The
bopo woald have to be simple, translate well 1o
different media snd eventally stamd tha test of tome
a5 @ stromg svmbol

Design Development and Refinement
When the designer has satisfied himself that he has
annlvsed. answered and considered all the points

raised mn the brief, be sits down-at the desk with
layout pad and pencil to think of an idea. Anidea is
o ereative means of answering the problem, visually
This can be achwkved through the creative process
- thinking, and that brngs oul the creativity i the
degiper

The bref from the Implementanon Commilieg
presented o member of challenges which had to be
surmounted. The first consideration was 0 make
the logo simple and easy to understand. Thes
consideration was the puiding principle m the
process of desmming the logo, The simplicity had 1o
reflect an the artiste elements o use in the logo
The main challenpe, howeves, was how 10 make
thic tow logo reflect the whontity: and wmage of e
Preshyvierian Church of Ghana without
incorporating the exiging logo of the church as
showm in Fig. 1 Thorougrh research wis conducted
for find owt the mezmng of the motifs wsed in e

loge

Fig. I: The existing bogoof the Presvieran Churcli

The cxsting lopo of the church i principally made
up of two symbols: the Swiss flag
{www. 3dflaps comhiml/el) as shown m Fig, 2 and
the eross of St Andrew, {www Alflags comoan)
the apostle of Jesus Christ as shown in Figure 3

The reason bedund the wse of the two symbals 15
that the church was first called the Basel Mission
becausg it was started by the Mission mainly from
Germany, Switzerland and the West Indies. Tt was
retanied the Seattish Massion Church after the First
Waorld War. {www Presbyvterian Church of
Ghana.com}. A third symbol, e palm tree which
appears in the middbe of the loge. is 3 svmbol which
appearad on the emblem of the then Gold Coast
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Fig. 2: The Swiss Flag

P N

Fig 3: 5t Andrew’s cross

How 1o crystallize all the ideas into a ot — umt
koo became the design problem or the plrysical
graphic challenge. The design brief was critically
ﬁmmdmmctﬂnsaljﬂmmmmh.m
first tssue 1o be addreased was how to symbalize
knowledge”. A few ideas came up but the clement
that was eventually chosen to represent
“4mowledee” was & book, The next question was,
should it be a closed or an opened book?  An
opencd book was preferred 1o @ closed one. to
siggnify that the Word of God is at all times open T
rmankind for reproach and instruction, and also to
symbolise “knowledge™ which must be acquured
by all. The opened book was used to form the base
of the loge design. (Fig. 4)

Fig. 4 The opened book

Thismdmmmmndhlwum.ﬁtyam
first, that the Word of Giod s the foundation on
whach the church’s policies and principles are built
and secondly, that the acquisition of knowledgc i
also the basic goal of all the learpers in the
Preshyterian University College, The kaves of the
book were depicted in red to stand for the Plood of
Tesus which, symbolically, is what He shed on the
cross to clcanse mankimd of all sms The cover of
the ook was keft in blue significantly for balance
of cotour and to harmontse with the overall colour
scheme of the bogo destem.

Having ohtained the base of the logo design. the
next problem to address was how o incorporale
the: identity of the church into it, The logo of the
Presbytcrian Church was literally tom apart to fimd
out whether if each of the artistic elements making
up the existing logo stood o its own, 1t wotld bring
out the identity of the church. That did not wirk
hecause none of the elements, on their own, could
bring out the idea The fmal option left to the
designer was 1o incorporate the exigting oo of
the church, in its totality nlo the new one for the
Presbyvterian University College. (Fig. i}

The next problem was the placement of that
clement in the new logo. It was decided to put the
existing bogo of the church just above the ook
The church’s policies and principles, as alrcady
stated, are hased on the Bible so the position of the
existing logo had o portray that fact, hence its
placement above the book, The colour scheme of
the logo wias not alered many way hecause it forms
gart of the wentity of the church.

Theuf:nprub!ﬂnmsm:mshnwms}nmdm
“technology™. This was quite challenging, The idea
of uging the computer and the gear to svinbolie
“jechnology” cameup The auther, however, settled
an the use of the gear because it i the most
common part which makes machines move. (Fig
5} Even though gears are circular i shape, only
ane half of the gear (semi-circular) was shown in
the logo for assthetic purposes and for the stability
aof the design. One of the many design options put
forward, showed the lower half of the gear
substituted with the slogan or motta of the
University “Discipling i Leadership” i & semmi-
gircular shape. That option was, however, rejected
becanse it did not make the design stable, Thi
colour black was used for the gear to depict its
solidity, toughness and durabality.
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Fig. 5: Pariof a gear

The last problem to selve was how to depict the
“light"” aspect, What réadily came info mind was a
lighted torch (Fig. &) which is oftcn osed to
symbolize colightenment. It was ineorporated nto
the logn design and shown to be emerging from
within the existing logo. The torch was thus
positioned in the lege to give credence fo the fadt
that the Presbyterian Church continues to be a
guiding light. By inference, the Presbiyterian
University College will continuously be & source of
tight a8 far as education i3 conoermed.

Fig, 6 The (laming torch

The font selected for the slogan or motto was a
simgle, san-senf tvpe simes the author did not want
to use any ilegible lemer syvle. (Fig T) The motto
was written in all cags for kegibility and boldness,
and to form a selid base for the logo.

DISCIPLINE IN LEADERSHIP

Fig. 7: The new slogan or motto.of the Unverssty

Assessment and Evaluation of the Logo
Having devaloped what was thought to be the
solution, the logo design of the Presbyterian
University College was measured against the
criteria that had been lnid out m the bricf.

& Does the logo reflect the envidble, age - long
identity of the Presbyvierian Church?

»  Does it depict both knowledge and wehnology

¥  [Dhocs il portray the ight aspect?

*  Dhocs the loge depict the fact that it is based on
the ubimite source of knowledge, the Bible?

#  Is it simple enough to be understood by people!

The final logo design (Fig, #) was shoown to abaout
1{¥) respondeats; children and adults alike from
different b both within the Prestwicnan
Church and outsade it for their opimion. They were
to give their opmmons under the following

*  Satisfied with the design

®  (Cannot make out e design
Majority of the people, Y6, 1o whom the logo was

shown were satisfied with the design. Only 4 out
of the number were not sabisfied with the design

e
—

D HELIME 1W LEADERSHIP

Fig. % The finkhed Lugn af the University

To further support the mark as & vialle dentity, it
wag put through the standard fests that every
wdenrtity symbol i3 nosmally subjected to.

Does the koge work m one coloar

Docs it reducs!

Docs it enlarpe?

Docs it ranslate well o ofher media?
Could the logo be deconsirocted and
reconsirucicd?

The mew bojgo design of the Prestyvtenan University
College passed all the tests before it was finally
submitted to the University Implementation
Commuttes.
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Application and Extension
Nmrﬂiyﬂ:dﬁipaum]yas@whmhmm
Muhgnmmﬂf.huiymmmmm
become an identity once it is applied and profiferated
i various ways. The first phasc of application
rebated to how the sdentity symbal would be used
ﬁnmﬁnhﬂﬂuﬁmulﬂwUMmuymﬂ
also applied in the production of stickers. Themse
upﬂampmrﬂt‘ur&mdim. {Fig. % and
1oy

m PRESAVIERIAN LUINIVERSITY COULEGE

Fig. % The lago as applicd on the benerheas

PRESEYTERIAN
UNIVERSITY COLLEGE

DiSEiFLISE IM LT AR SHIP

Fig. 10 The logo as applicd fioe i sticker
Documentation
Cienerally, corperations place a high value on
communicating wm llmn:-:ll"ralia'hilrt}'mﬂmbi.lirf
However, visaal andits often reveal greal
moonaistencies in the use and applications of cxisting
identity symbols that contradict the desired image.
ar non-gxistent programme documentation.

As a conchuding thought, it s essential to mention
how importmnt it is for patrons (o be made awarc
of their responsibilities concerning the strategic and
tactical uses of the identity symbol, Control of the
identity symbol must be ensured through an

understanding of all aspects which could impact an
e stringent application of the identity svmbal. An
wlentity symbol manual and consultation with the
designer are eritical if the strength-and the contrmuity
nFllmid:nut}-wntnh:mnﬂmdmlmaimd.

CONCLUSION

It is quite rewarding for one to achieve ones
ahijective, having gone through a difficull process
ﬂfmiManﬁaﬂim&ag!umadldmﬁ infe an
acceptable artwork. There is a high kevel of hard
work and commitment on the part of the artist and
the designer who are invelved in this ereative
process This fact must be recogniesd at all tmes
The logo of the Presbyterian Umiversity College
was arrived at after eareful research and excoution
right from the time the idea of gerting a new logo
came up till when it was adopted for use, The final
h@dﬁiﬁlhlﬁmmm:ﬂnﬁﬂmﬂmm
the test of time. 1t is recommended that the logo be
protected against misase by the clients, the
Prestyternan Church of (hana and other users.
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