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ABSTRACT

This study explored the rela�onship between Type A personality, substance use and 
perceived social s�gma among university undergraduates. The study was a survey 
research which adopted the cross-sec�onal (exploratory) design. The Social Interac�onist 
Theory by Goffman guided the study. A hypothesized model was developed and its 
empirical suitability was tested with three clearly delineated hypotheses. A sample of 
three hundred and ninety-seven (397) par�cipants consis�ng of two hundred and two 
(202) males and one hundred and ninety-five (195) females, was surveyed. They were  
selected from twelve facul�es from three Universi�es. Par�cipants' age ranged from 18 to 
50 with a mean age of 34 years. The independent t-test was used to test hypotheses 1 and 
2, while mul�ple regression was used for hypothesis 3. The first finding of the study 
revealed a significant influence of Type A personality on social s�gma among the 
par�cipants, thus the hypothesis was accepted. The second finding revealed a significant  
influence of substance use on social s�gma among the par�cipants, the hypothesis was 
also accepted. The third finding showed that Type A personality and substance use 
significantly and jointly predicted social s�gma, the hypothesis was accepted. The findings  
of this study provide a be�er understanding of the social s�gma surrounding substance use 
and how it is perceived by students with Type A personality. The findings were discussed in 
rela�on with past theore�cal and empirical literature. Conclusions were drawn and 
recommenda�ons advanced in line with the study's findings.
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INTRODUCTION

This study adopted Goffman's (1973) 
Social Interac�onist Theory, which 
views s�gma as a deeply discredi�ng 

a�ribute leading to perceived differences 
and inferiority. Social s�gma manifests as 
aversion, avoidance, and social rejec�on 
based on individuals feeling inferior due 
t o  p e r c e i v e d  s h o r t c o m i n g s . 



UMOREN ET AL.

S�gma�za�on assigns nega�ve traits 
based on behavior or iden�ty, such as 
mental illness, health condi�ons, or 
d i s a b i l i t y,  l e a d i n g  to  re j e c � o n , 
avoidance, or fear. Prevalence es�mates 
suggest commonality in s�gma�za�on, 
varying across popula�ons, condi�ons, 
and individual factors (Caddel, 2022). It 
can manifest as aversion to interac�on, 
avoidance, social rejec�on, discoun�ng, 
discredi�ng, dehumaniza�on, and 
depersonaliza�on of others into 
stereotypic caricatures (Dovidio et al., 
2009). From a social psychological 
perspec�ve, s�gma�za�on may have a 
number of func�ons (Phelan et al., 
2 0 0 8 ) .  O n e  i s  t h e  f u n c � o n  o f 
exploita�on and domina�on (keeping 
people down). Another func�on is social 
norm enforcement (keeping people in). 
Scholars like Clark et al. (2013) and 
Corrigan and Shapiro (2004) define 
s�gma�za�on as nega�ve beliefs and 
a�tudes based on dis�nguishing 
c h a ra c te r i s� c s ,  co nt r i b u � n g  to 
rejec�on, avoidance, or fear. The study 
aims to explore the impact of Type A 
personality and substance use on 
p e rc e i ve d  s o c i a l  s� g m a  a m o n g 
university 
   Exis�ng literature (Anderson et al., 
2018; Bogg & Vo, 2018), suggests a 
rela�onship between Type A personality 
and depressive symptoms, social s�gma, 
and being perceived as a "difficult 
person ."  S imi la r ly,  research  on 
substance use and social  s�gma 
(Corrigan & Shapiro, 2010; Keyes et al., 
2010; Link et al., 2001) indicates 
s�gma�za�on's nega�ve impact on life 
aspects. Studies exploring Type A 
personal i ty,  substance use,  and 

s�gma�za�on present mixed findings 
(Corrigan and Shapiro, 2010; Evenden et 
al., 1992; Hiemstra et al., 2017; Kolla et 
al., 2018; Link, et al., 2001; Pardo et al., 
2017).
     While research has explored 
perce ived  soc ia l  s�gma and  i t s 
predisposing factors amongst different 
popula�ons, the results the remained 
equivocal. The rela�onship between 
personality traits, such as Type A 
personality, and s�gma�zing a�tudes is 
an area requiring further inves�ga�on. 
Similarly, the associa�on between 
substance use and social s�gma remains 
complex and inconsistent across studies. 
Furthermore,  ex is�ng l i terature 
revealed gaps in understanding the 
intricate interplay of Type A personality, 
substance use, and perceived social 
s�gma.
   Building on previous research on 
personality traits and s�gma�zing 
a�tudes, the study delves into Type A 
personality (characterized by traits like 
compe��veness and impa�ence) and its 
specific perceived influence on social 
s � g m a  a m o n g  u n i v e r s i t y 
undergraduates. Addi�onally, it explores 
substance use-related social s�gma, 
considering the broad spectrum of 
psychoac�ve substances. The research 
ques�ons focus on the extent and 
degree to which Type A personality and 
substance use determine perceived 
social s�gma, as well as their joint 
influence. By addressing the limita�ons 
of past studies, this research aims to 
contribute to a deeper understanding of 
the complex interac�ons between Type 
A personality, substance use, and 
perceived social s�gma.
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Figure 1 was the conceptual model used in this study to represent the phenomena of
interest. It makes it easier to grasp the rela�onships among the variables. 

 

Type A Personality

Substance Use

Perceived Social 
S�gma

H1

H2

H3
Figure 1:A  model showing Type A personality and substance Use as 
predictors of perceived social s�gma

In line with Figure 1, the conceptual 
model examined the hypothesized 
connec�ons between the independent 
(Type A personality and substance use) 
variables and the dependent variable 
(perceived social s�gma).  It in this light 
that this study hypothesizes that: (1) 
par�cipants with high score and those 
with low score on Type A personality will 
differ on predisposi�on to perceived 
social s�gma; (2) par�cipants with high 
score and those with low score on 
s u b s t a n c e  u s e  w i l l  d i ff e r  o n 
predisposi�on to perceived social 
s�gma, and (3) Type A personality and 
substance use will jointly determine 
predisposi�on to perceived social 
s�gma.

METHOD
Design
     The study adopted a survey research 

which u�lizes the cross-sec�onal 
( e x p l o r a t o r y )  d e s i g n .  I t  u s e s 
ques�onnaires as the main instrument of 
data collec�on. The jus�fica�on for the 
choice of this design was because the 
design affords the researcher the 
opportunity for one-�me observa�on of 
independent and dependent variables, 
and also to test  the hypotheses 
formulated.

Se�ng
   The study was conducted in Uyo 
metropolis in Akwa Ibom State. Uyo is on 
la�tude 5.033°N and longitude 7.9267°E 
situated in the South-South geo-poli�cal 
zone in Nigeria. The study was conducted 
among undergraduates from the 
University of Uyo, Akwa Ibom State 
University and Obong University.
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Sample and Sample size
      The par�cipants were three hundred 
and ninety-seven (397) university 
undergraduates. They were selected 
using purposive sampling technique. 
They comprised three hundred and 
sixty-three (363 or 91.4%) par�cipants 
from two public universi�es (University 
of Uyo and Akwa Ibom State University) 
and thirty-four (34 or 8.6%) from a 
private university (Obong University). 
They were also two hundred and two 
(202 or 55.88%) males and One 
hundred and ninety-five (195 or 
49.12%) females. Two hundred (200 0r 
49.12%) of the par�cipants were drawn 
from the University of Uyo; One 
hundred and sixty-three (163 or 
37.78%) par�cipants were drawn from 
Akwa Ibom State University, while 
thirty-four (34 or 12.06%) of the 
p a r � c i p a n t s  w e r e  f ro m  O b o n g 
University. The par�cipants age ranges 
from 19 - 40 with a mean of 30 years.
 
Instruments 
The main instrument used for data 
collec�on in this research was the 
Ques�onnaire. The ques�onnaire 
contains four (4) sec�ons A, B, C and D). 
S e c � o n  A  w a s  u s e d  t o  o b t a i n 
informa�on about the par�cipant's 
d e m o g r a p h i c s  i n c l u d i n g  t h e 
par�cipants Name of department, sex, 
and age.
   Sec�on B was Social S�gma scale 
developed by Michael et al., 2007). The 
instrument contains 28-items which are 
made up of a three-factor structure: the 
first concerns discrimina�on, the 
second disclosure and the third 
poten�al posi�ve aspects of mental 

illness. The items were scored on a five-
p o i n t  L i k e r t  r e s p o n s e  p a � e r n 
(1=Disagree, 2=Strongly Disagree, 
3=Neither Disagree or Agree, 4=Agree 
and 5=Strong Agree). The proof of 
reliability of Cronbach's alpha (α) = 0.87. 
Cronbach's alpha for the first sub-scale 
(discrimina�on) was 0.87; for the second 
(disclosure) 0.85 and for the third 
(posi�ve aspects) was 0.64. By correla�ng 
the subscales of social s�gma, Michael et 
al., (2007) obtained concurrent validity 
coefficients of 0.87. Scores on the Self-
Esteem Scale (high score indicates high 
self-esteem) were nega�vely correlated 
with the overall S�gma Scale core and 
sub-scale scores. 
     Sec�on C was the Type A personality 
Behaviour Pa�ern Scale developed by 
Perlman et al., (1984).  The scale has 10- 
items with all the items being directly 
scored. The scale was rated on a four-
point Likert form A-D, where A= not at all, 
B = to some extent, C = to a great extent, 
and D = to a very great extent). The 
construct reliability Cronbach's alpha (α) 
coefficient of the Type A personality 
behaviour pa�ern scale was 0.71 for men 
and 0.70 for female. To assess the validity 
of Type A personality scale, content 
validity was established by ensuring that 
the scale items were based on a thorough 
review of the literature related to type A 
personality. 
Sec�on D was the Drug Use ques�onnaire 
developed by Harvey (1982) which was 
used to assess substance use. The 
instrument contains 20-item, the 
instrument elicits response concerning 
informa�on about par�cipants' poten�al 
involvement with drugs not including 
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alcoholic beverages during the past 12 
months. The response categories for 
the instrument are set up on a checklist 
form- "True" or "False". "True" was 
assigned the value of 2, and "False" was 
assigned a value of 1.  The instrument 
has a high Cronbach's (α)  alpha 
reliability coefficient of 0.79, indica�ng 
a high reliability of the scale.  Also, inter-
rater reliability was conducted for the 
scale. Harvey (1982) provided construct 
validity evidence for the scale, showing 
a significant correla�on of r=0.103 
(p=0.001, two-tailed).
    The three instruments were 
combined into a ques�onnaire, and 
their suitability was pilot-tested. The 
reliability analysis yielded Cronbach's 
alpha (α) and Gu�man Split-Half 
coefficients for each scale: social s�gma 
s c a l e  ( α = 0 . 9 2 ,  G u � m a n  S p l i t -
Half=0.91), Type A personality scale 
(α=0.72, Gu�man Split-Half=0.61), and 
substance use scale (α=0.86, Gu�man 
Split-Half=0.82).

Procedure
   Approval was sought from relevant 
authori�es in the ins�tu�ons that 
par�cipated in this study. Once approval 
for  the study was  granted,  the 
p a r � c i p a n t s  w e r e  i n d i v i d u a l l y 
approached to solicit for their consent 
a�er explaining the purpose of the 
study. The researchers personally 
approached the par�cipants and 
administered the ques�onnaires to 
them. They were also instructed to 
respond to the ques�onnaire as 
sincerely as possible. The par�cipants 
were assured of their anonymity and 

confiden�ality. The three hundred and 
ninety-seven (397)  copies of  the 
ques�onnaires administered were also 
retrieved immediately a�er comple�on 
for coding and eventually the data 
analysed. The coded data were saved in 
formats that guaranteed the privacy and 
confiden�ality of the par�cipants' 
informa�on.

Sta�s�cal Analysis 
     Descrip�ve sta�s�c, Pearson Product 
M o m e n t  C o r r e l a � o n  ( P P M C ) , 
independent t-test, and the mul�ple 
regression were computed. Descrip�ve 
analyses were computed to understand 
the characteris�cs of the sample, while 
correla�on analyses using Pearson 
Product Moment Correla�on (PPMC) was 
used to determine the rela�onship 
between the demographics, Type A 
personality trait, substance use and the 
dependent variable (perceived social 
s�gma). The independent t-test and 
mul�ple regression permi�ed for tes�ng 
independent and joint influence of the 
variables.

RESULTS

The data analyzed revealed that 202 
(50.9%) par�cipants were males and 195 
(49.1%) were females. Ninety-five 
(23.9%) par�cipants were below the age 
of 18, 181 (45.6%) of them were between 
19 and 25 years, 82 (20.7%) were 
between 26 and 32 years, 29 (7.3%) were 
between 33 and 40 years while the 
remaining 10 (2.5%) were 40 years and 
above. As regards the type of ins�tu�on, 
34 (8.6%) par�cipants a�ended private 
schools, and 363 (91.4%) par�cipants 
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a�ended public schools. In terms of 
birth order, 116 (29.2%) par�cipants 
w e r e  F i r s t b o r n s ,  1 3 2  ( 3 3 . 2 % ) 
par�cipants were the second child, 89 
(22.4%) par�cipants were the third 
child, and the remaining 60 (15.1%) 
par�cipants are of a different order. 
Lastly, the descrip�ve analysis showed 
that 136 (34.3%) of the par�cipants 
were from polygamous homes, and the 
remaining 261 (65.7%) were from 
monogamous homes.

UMOREN ET AL.

It was shown that perceived 
social s�gma (Table 1) had a significant 
posi�ve rela�onship with substance use 
(r = 0.51; p<.001), but a significant 
nega�ve correla�on was obtained with 
Type A personality (r = -0.22; p<.001) and 
Type of home (r = -0.19; p<.001). It was 
revealed that Type A personality had a 
significant nega�ve rela�onship with 
substance use (r = -0.17; p=.001). It was 
also revealed that substance use had a 
significant nega�ve correla�on with the 
Type of home (r = -0.17; p=.001). Also, 
Table 1 showed that age group had a 
significant posi�ve rela�onship with 
birth order (r = 0.15; p=.003). While, type 
of ins�tu�on had a significant posi�ve 
rela�onship with the Type of home (r = 
0.14; p=.005). Lastly, birth order had a 
significant nega�ve rela�onship with the 
Type of home (r = -0.11; p=.03). 

Hypotheses Tes�ng

   To  t e s t  t h e  hy p o t h e s e s ,  t h e 

independent  t - test  and mul�ple 

regression sta�s�cs were used to analyze 

the data obtained in this study. The 

hypotheses formulated were tested to 

     The result of the analysis revealed that 

there exists a significant influence of Type 

A personality on social s�gma among the 

par�cipants [t (395) = 5.07; p<.001]. The 

table also showed that par�cipants who 

score low on Type A personality have a 

higher mean score on social s�gma 

This supports the stated hypothesis; the 

hypothesis was therefore accepted.

 (X ) =74.06; sd = 22.41). 

DISCUSSION

    The concept of perceived social s�gma 

has been well discussed in this study 

pu�ng together past empirical studies 

and theories that revealed its true 

meaning. The results of the data analyzed 

to test the three hypotheses in this study 

are hereby discussed. Findings by 

researchers (Anderson et al., 2018; Jones 

& Smith, 2019; Lee et al., 2020) lends 

credence to the findings for Hypothesis 1 

which sought to explore if Type A 

personality will  be suscep�ble to 

perceived social s�gma. It is probable, to 

conclude, that individuals that score high 

on the Type A personality trait (high task-

oriented, compe��ve, ambi�ous) and 

know the independent and jo int 

influence of the independent variables 

on the dependent variable. The first 

hypothesis for the study sought to test if 

Type A personality will significantly 

predispose the par�cipants to perceive 

social s�gma. The independent t-test was 

used to test this hypothesis. Table 2 

presents results on the influence of Type 

A personality on perceived social s�gma 

among the par�cipants.
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Dependent Type A personality n 

 

?? 

 

Sd  

 

df  

 

t  

 

p  

Social S�gma 

Low (<14.88)  183 85.22  21.26  

395  5.07  <.001  High (>=14.88) 214 74.06  22.41  

 

Table 2: S ummary of independent t-test showing the differences in 
                Type A personality on perceived social s�gma

UMOREN ET AL.

with other connected behavioural traits 

might result to heightened pressures 

which can make the individuals to be 

prone to being s�gma�zed. It  is 

important that behavioural experts 

assists the vulnerable groups (university 

undergraduates) from labelling in 

society to avoid the consequent 

devas�ng effects on their emo�onal and 

psychological wellbeing. 

    Hypothesis 2 which sought to examine 

if substance use will predispose the 

par�cipants in this study to perceived 

social s�gma was also accepted. There is 

plethora of studies, for instance 

(Corrigan et. al, 2010; Keyes et al., 2010; 

Link, et.al, 2001), has corroborated the 

findings of this study. Public s�gma, such 

as nega�ve a�ribu�ons, can lead 

individuals who use substances to be 

labeled as dangerous. Internalizing 

s�gma can decrease self-esteem and 

self-worth through self-labeling, leading 

individuals to seek coping mechanisms, 

such as substance use, which do not 

effec�vely address perceived social 

s�gma.

       Hypothesis 3 which states that Type 

A personality and substance use will 

jointly determine perceived social 

s�gma was confirmed. The findings of 

this study supported research findings 

(Bogg & Vo, 2018; Hiemstra, et al., 2017; 

Kolla et al., 2018) which had earlier found 

that Type A personality traits were 

posi�vely associated with substance use, 

sugges�ng that individuals with Type A 

personality may be more prone to 

engaging in substance use behaviors. The 

study also found that substance use was 

associated with higher  levels  of 

perceived social s�gma, indica�ng that 

individuals who use substances may be 

s�gma�zed by others. These studies 

suggest that individuals with a Type A 

personality may be more suscep�ble to 

social s�gma related to substance use 

compared to individuals with a Type B 

personality. 

   Drawing from the evidence and 

percep�ons derived from exis�ng 

literature on the rela�onships among 

Type A personality, substance use, and 

perceived social s�gma, as well as the 

findings of this study, we can conclude 

that  indiv iduals  who exper ience 

perceived social s�gma also encounter 

social discrimina�on, labeling, and 

prejudice. These experiences have 

detrimental effects on such individuals, 

considering the psychological, social, and 

behavioral challenges associated with 
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The second hypothesis stated that substance use will have a significant influence 
on Perceived Social S�gma. The independent t-test was also used to test the hypothesis 
and the result is presented in Table 3.

Table 3: Summary of independent t-test showing differences in substance use among the 
par�cipants on perceived social s�gma

Dependent  Substance Use  n  ??  Sd  df  t  p

Social S�gma  
High (>=6.92)  215  89.43  16.87  

395  11.27 <.001
Low (<6.92)  182  67.13  22.49  

 

The result of the analysis revealed significant influence of substance use among the par�cipants on 
perceived  social s�gma [t  (395) = 11.27; p<.001]. The table also showed that par�cipants who scored high 

on the drug use scale had a higher mean score on  social s�gma (X=89.43; sd  = 16.87) when compared to 

par�cipants who had a low score on social s�gma ( X
 

= 67.13; sd
 

= 22.49). This supports the stated 
hypothesis; it was therefore accepted.

 
The third hypothesis stated that personality type and substance use will jointly determine 

perceived social s�gma, this hypothesis was tested using the Mul�ple Regression analysis . Table 4 was 
used to present the result of mul�ple regression analysis for the joint influence of Type A personality and 
substance use on perceived social s�gma among the par�cipants.

 

Table 4:  Summary of mul�ple regression showing Type A personality and 
substance use as predictors of perceived social s�gma

Criterion  Predictor  β  T  P  R  R2  F  p

 
Type A 
Personality

 

-0.14
 

-3.24
 

<.001
    

Social S�gma
     

0.526
 

0.277
 

75.48 <.001

 
Substance Use

 
0.48

 
11.13

 
<.001

    
It was revealed that Type A personality and substance  use significantly and jointly predicted 

perceived  social  s�gma ( R  = 0.526; R2  = 0.277; F  (2,394) = 75.48; p<.001). Furthermore, the predictor 
variables (Type A personality  and substance use) jointly  accounted for about 27.70% variance in perceived 
social s�gma. In addi�on, Type A personality (â  = -0.14; t  = -3.24;  p<.001) and substance use (â = 0.48; t = 
11.13; p<.001) were found to have significantly predicted perceived social s�gma independently. This 
confirms hypothesis  three; hence, the hypothesis was retained.  

TYPE A PERSONALITY
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being s�gma�zed. In summary, while 

some studies suggest a poten�al 

connec�on between Type A personality 

traits, substance use, and perceived 

social s�gma, these findings are not 

consistently supported across various 

studies. Therefore, we recommend 

further research to gain a deeper 

understanding of the intricate interplay 

between these factors and their 

impl ica�ons for  individuals  who 

experience perceived social s�gma. 

Addi�onally, it may be beneficial to 

explore the u�liza�on of treatment 

op�ons offered by psychologists, 

counselors, and experts in behavioral 

and substance use rather than seeking 

alterna�ve approaches. 

     Based on the insights gained from 
t h i s  r e s e a r c h ,  t h e  f o l l o w i n g 
recommenda�ons are proposed for 
prac�cal implementa�on:

   Firstly, undergraduate students 

should abstain from the use of alcohol, 

marijuana, and other psychoac�ve 

substances because of the social, 

health, and financial repercussions 

associated with them. 

     Secondly, due to the harmful impact 

of social s�gma on the mental and 

emo�onal well-being of individuals, 

society should refrain from labeling, 

discrimina�ng against, and prejudicing 

vulnerable individuals. This can be 

accomplished through policy advocacy 

and strategic engagement with relevant 

stakeholders.

   Finally, individuals diagnosed with 

Type A personality traits or those who 

engage in the misuse of alcohol and 

psychoac�ve substances should ac�vely 

seek help and support.

Conclusions
    The study comprehensively explores 
perceived social s�gma by integra�ng 
past empirical studies and theories. The 
analysis of data to test three hypotheses 
is detailed. Hypothesis 1, examining Type 
A personality's suscep�bility to perceived 
social s�gma was affirmed by works from 
Anderson et al., Jones & Smith, and Lee et 
al. Those with high Type A traits may 
e x p e r i e n c e  s o c i e t a l  p r e s s u r e s , 
necessita�ng interven�on by behavioral 
experts, especially among vulnerable 
groups like university undergraduates, to 
al leviate poten�al emo�onal and 
psychological consequences. Hypothesis 
2,  inves�ga�ng the l ink between 
substance use and perceived social 
s�gma, is affirmed. Studies by Corrigan et 
a l . ,  Keyes  et  a l . ,  and L ink et  a l . 
corroborate the findings, indica�ng that 
public s�gma may label substance users 
as dangerous, leading to reduced self-
esteem and reliance on ineffec�ve coping 
mechanisms  l ike  substance  use . 
Confirming Hypothesis 3, sugges�ng 
joint determina�on of perceived social 
s�gma by Type A personality and 
substance use, the study aligns with prior 
research by Bogg & Vo, Hiemstra et al., 
and Kolla et al.  This implies that 
individuals with Type A traits might be 
m o r e  p r o n e  t o  s u b s t a n c e  u s e , 
consequently facing increased social 
s�gma. These findings imply a poten�al 
vulnerability of Type A individuals to 
substance use-related social s�gma 
compared  to  those  wi th  Type  B 
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personali�es.
    Drawing from evidence and insights 

from exis�ng literature and the study, it 
is concluded that individuals facing 
perceived social s�gma o�en encounter 
social discrimina�on, labeling, and 
p r e j u d i c e ,  l e a d i n g  t o  a d v e r s e 
psychological, social, and behavioral 
effects. Although some studies suggest 
connec�ons between Type A traits, 
substance use, and perceived social 
s�gma, further research is needed for a 
deeper understanding of these dynamics 
and implica�ons. Addi�onally, exploring 
t re a t m e n t  o p � o n s  p ro v i d e d  b y 
p sy c h o l o g i s t s ,  c o u n s e l o rs ,  a n d 
behavioral  experts may be more 
beneficial than alterna�ve approaches.
      Based on the findings and limita�ons 

of the current study and aim to 
contribute to the advancement of 
knowledge in the field,  we offer 
sugges�ons for future direc�ons Overall, 
these sugges�ons serve as a roadmap for 
ongoing and future inves�ga�ons to 
b u i l d  u p o n  a n d  r e fi n e  e x i s � n g 
knowledge.
1.  Conduc�ng longitudinal studies will 

allow researchers to track how perceived 
social s�gma evolves over �me among 
individuals with Type A personality traits 
and substance use behaviors. This 
approach can provide valuable insights 
into the causal rela�onships and 
underlying mechanisms shaping these 
dynamics.
2 .  Des ign ing  and implemen�ng 

interven�on programs specifically 
targeted at reducing perceived social 
s�gma in individuals with Type A 
personality traits and substance use 
behaviors is crucial. Evalua�ng the 

effec�veness of these interven�ons will 
help in understanding their impact on 
psychological well-being and a�tudes 
towards s�gma�za�on.
3. Inves�gate the influence of cultural 

and contextual factors on the experience 
o f  p e r c e i v e d  s o c i a l  s � g m a . 
Understanding cultural varia�ons in 
s�gma percep�on and assessing the 
effec�veness of interven�ons across 
diverse cultural contexts will contribute 
to more tailored and globally relevant 
strategies.
4.  Explore the intersec�onality of Type 

A personality traits, substance use, and 
other demographic or psychological 
factors. By considering factors like 
gender, socioeconomic status, and their 
interplay, researchers can gain insights 
into how mul�ple iden��es contribute 
to unique experiences of s�gma, 
informing more nuanced and targeted 
interven�on strategies.
5. Inves�gate alterna�ve treatment 

a p p ro a c h e s  b e y o n d  t ra d i � o n a l 
methods. Exploring op�ons like peer 
support groups, community-based 
interven�ons, and technology-assisted 
strategies can provide a compara�ve 
understanding of their effec�veness in 
addressing perceived social s�gma 
a m o n g  i n d i v i d u a l s  w i t h  Ty p e  A 
personality traits and substance use 
behaviors.
   These sugges�ons collec�vely aim to 

deepen the understanding of the 
complex rela�onships involved, leading 
to more effec�ve interven�ons and 
policies that support the well-being of 
individuals while working towards 
reducing the harmful effects of social 
s�gma.
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